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Why use this service?

These surveys give school 
leaders an overview of what is 
working well in the admissions 
process and provides 
opportunities to explore those 
areas that can be improved.  

Our carefully selected questions 
will gauge parental attitudes 
and behaviours at each stage 
of the choosing, joining and 
leaving process and provide 
understanding of the thinking 
of prospective parents.

The design of each survey draws 
on over 15 years of experience in 
research among independent 
school parents. 

The standardised design 
means the surveys are quick to 
administer, requiring minimal 
time from school staff, and our 
online, interactive reporting tool 
means the key findings are at 
your desk when you need them.

You can purchase the surveys as 
a suite or individually.  The fee 
for the suite is £1,500 + VAT or 
£850 + VAT for a single survey.

Engaging with parents and other 
members of your school community 
to gain feedback has never been more 
important. The knowledge gained 
from our Choosing, Joining and 
Leaving survey suite could make a 
real difference to securing promising 
enquiries and supporting positive 
word-of-mouth. However, managing 
this feedback well so it is informative, 
timely for decision making and easy 
for schools to handle is critical. 
This set of targeted online surveys has 
been developed by RSAcademics to 
gather key insights on how and why 
parents initially consider your school, 
how smoothly they start their school 
journey with you and their views as 
they leave.
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We offer an unrivalled breadth of 
experience. Comprising some of the 
best independent schools’ strategy, 
marketing and research professionals 
and respected former school leaders, 
RSAcademics provides a high-
quality service to schools with rigour, 
experience and warmth. 

Marketing, development and research 
with independent schools are our 
core competencies, we can help you 
make informed decisions and provide 
invaluable perspective.

Working with us means that you 
have access to a team of talented 
experts, bringing together different 
backgrounds and skills to provide you 
with a dedicated multi-disciplinary 
team.

Why choose RSAcademics?

RSAcademics 
provides a high-
quality service to 
schools with rigour, 
experience and 
warmth. 

There are several key benefits of 
working with a specialist rather than 
doing the research yourself.

Objective
The survey is conducted by an 
independent organisation, reassuring 
participants that the design, 
administration and reporting is 
objective.

Encourages openness
We carefully manage survey 
responses to strike a balance between 
encouraging honest feedback and 
protecting individuals’ records.

Time saving
Thoughtful design and insightful 
reporting takes time. To get the best 
from survey research, many schools 
rely on our expertise, allowing staff to 
focus on their role. 
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Efficient for staff Expertise from us Easy for parents

Easy for staff to book, 
administer and view 
results.
All project 
documentation is 
provided. Support 
from our dedicated 
team whenever you 
need it.

Expertly designed 
survey and report 
content. 
Surveys contain the 
key questions.
The questionnaire 
includes a mix of 
rating style questions 
and ones that invite 
open comments. 
Review results via 
online, interactive 
reports. 

User-friendly and 
secure platform 
for participants to 
provide feedback. 

Working with 
an independent 
research partner 
reassures parents 
that the survey is 
objective and that 
individual surveys are 
confidential.

Surveys are relevant 
and quick to answer.

Essential for 
schools

Key metrics to 
assess your current 
provision, plan 
changes and track 
progress in future 
surveys. 
Review feedback 
promptly, within days 
of the survey closing, 
and read written 
comments to better 
interpret metrics. 

What are the benefits for your school?
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Designed to be scheduled over 
the course of the academic year: 

• prospective parents from 
January onwards

• leavers in the summer term 
• new joiners towards the end 

of September 

Repeat the surveys to assess 
progress.

Each survey can also be 
purchased as a standalone 
survey.

What does the suite include?

Find out how well 
parents feel you 
communicated with 
them prior to joining, 
how well the induction 
period was handled and 
ensure you understand 
what they want the 
school to prioritise for 
their child in the first 
few months.

Measure the key 
metrics of school 
enquiry and choice. 
Explore parents’ views 
of your admissions 
process, which other 
schools they are 
considering, where 
your school sits in this 
consideration and why.

Leverage the 
experience of those 
leaving at the end of 
their school career to 
identify what parents 
value and what needs 
to change.  If pupils 
leave prematurely, 
make sure you know 
why and where they are 
going instead.
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New joiners

The first few weeks in a new 
school are crucial. Ensuring that 
a new joiner and their family 
has settled in well is imperative 
to their continued success and 
satisfaction at the school. 

This survey will provide insights 
to help refine the admissions 
and induction process to 
ensure all parents have a 
positive start to their journey 
with your school. 

Prospective 
parents
Having a clear picture of how 
parents first engage with your 
school and the reasons behind 
parental choice are powerful 
tools in your admissions 
arsenal.

An honest review and clear 
understanding of what 
motivates parents to either 
choose or decide not to choose 
your school over others.

Leavers and 
their parents
All joiners become leavers 
at some point, however, if 
the departure from school is 
premature then it is vital to 
review the rationale behind 
this decision. Seeking feedback 
can indicate the triggers for 
premature leavers and inform 
your future decisions to 
optimise retention. 

Gaining reflections from those 
leaving at an expected exit 

Use this survey in school to 
better understand:

• the quality of the 
preparatory information 

• induction and welcome 
in the first few weeks

• how well pupils have 
settled  into life at school 

• early priorities for parents  

Use this survey in school to 
better understand:

• key metrics of enquiry 
conversion 

• how parents approached 
school choice

• the range of other 
schools considered

• reasons for choice or 
rejection

Use this survey in school to 
better understand:

• destinations for 
premature leavers

• reasons for premature 
exit

• positive reflections from 
leavers

• views on areas to 
develop from the most 
experienced parents  
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How is the project managed?

If you are interested in this suite of 
surveys, the first step is to agree 
a letter of engagement outlining 
our shared responsibilities. 

This does not commit you to 
purchase the surveys, but enables 
you to see the questionnaire 
and means you proceed with 
confidence that the service will We send you a pdf copy of the 

survey questions to review. When 
you are happy to commission us 
and proceed, we agree a launch 
date and you enter into an 
agreement. 

Three working days after the 
survey has closed, we supply a link 
to the interactive online report of 
your results. You can then use the 
filters to review and analyse the 
results in detail. Our team is on 
hand to answer any queries.

We send you a link to the survey 
for your school to send out to 
participants. We also supply 
some suggested wording for 
introductory emails and reminder 
messages that you can adapt. 

Our surveys can be quickly 
completed on computers and 
mobile devices.

Once the survey has been 
launched, you will be able to 
track responses via our live online 
report, so you can focus action 
to encourage participation. The 

Enquiry

Confirmation

Sending the survey

Response collection

Reporting back
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Our core research team
Louise Peddie
Head of Research

“The SchoolPulse survey has been 
invaluable in identifying areas 

of strength and areas in need of 
improvement.” 

Head of an all-through school

Gill Rumbold
Research Manager

Mark Nixon
Analytics Manager

Gill is an insight specialist with a 
long career as both a qualitative and 
quantitative research practitioner and 
buyer.  She has extensive experience of 
using market research to aid strategic 
decision making, understand customer 
behaviour and develop brands, products 
and advertising.

Gill has held senior positions in a range of 
organisations from small consultancies 
to global entities in the retail, flavours and 
fragrance industries. 

Louise has over 20 years’ market 
research experience in both private and 
public sector organisations. She joined 
RSAcademics in 2010 and now applies her 
expertise to SchoolPulse, the company’s 
suite of bespoke parent, pupil and staff 
surveys.

During her early career for Kent Police, 
Louise used analysis and research to 
maximise value from limited public sector 
resources before moving to the private 
sector to take on the role of Marketing 
Insight Manager for the multi-national 
corporation, Kimberly-Clark.

Mark has over 15 years’ experience in 
market research gained through a career 
working for large cross-sector research 
organisations such as Facts International, 
as well as boutique consultancies where he 
held director-level positions.  

He has a background in the technical and 
operational aspects of market research 
including data collection, survey design 
and processing, analysis, reporting and 
programming. More recently, Mark 
has been responsible for the design, 
development and implementation of 
several large-scale customer feedback 
programmes, as well as the integration and 
development of new research technologies.
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Frequently asked questions

Q. Can I change the wording of the
questions or statements?
As this is a standardised survey, the question 
text is predefined, although you can exclude 
questions if they are not relevant for your 
particular school. We also have a range of 
other research services and are happy to talk 
through your requirements and review other 
options to best meet your specific needs. 
Q. Can I change the branding of the
survey?
As this is a standardised survey it is not 
possible to change the branding, however 
parents will see the name of your school 
in the invitation text, on the title page and 
throughout the online survey, to provide 
clarity and reassurance. 
Q. How do we ensure a good response?
To generate a healthy interest and response 
to your survey, we recommend notifying 
participants in advance of each survey and 
circulating encouraging invitation and 
reminder messages. We provide you with 
suggested text for these messages, which 
you can amend to best suit your school’s 
tone. Ensuring the surveys are easy to 
complete and relevant for parents also helps 
to raise engagement.
Q. How is the online survey tested?
 All our surveys are checked thoroughly by 
our research team.

Q. How long do we provide participants to
complete the survey?
We suggest two weeks to ensure all 
participants have had an opportunity to fill 
out a survey but we are happy to discuss this 
and manage it to meet your specific timings. 
Q. What happens if a participant has
questions or needs help with the survey?
Occasionally participants may have a 
question or need technical assistance. We 
supply the contact details for our team and 
we are happy to provide advice and help 
where required.
Q. How do we monitor the progress of the
survey?
We provide you with a response tracker tool 
which gives you real-time updates on the 
number of responses received.
Q. When and how do we receive our
results?
Three working days after the fieldwork is 
complete, we forward a link to an online, 
interactive report of all your results, including 
the written comments from participants. 
Each report uses tables and graphics to 
illustrate the results; if you have data from 
a previous survey, the report will also show 
your school’s progress over time. 
The report is interactive so you can filter 
the results and look at sub-groups of 
participants and understand any differences 

in their school experience. Our team are 
happy to provide support to ensure you fully 
understand all your school’s key metrics. 
Q. How do we purchase this service?
We hope that you are keen to progress with 
this service. If so, the first step is for us to 
send over a letter of engagement and agree 
terms and conditions with you. Then we 
send you a copy of the questions. If you are 
happy to proceed, then we prepare the link 
to the first online survey and your invitation 
text, so your survey can be sent out at your 
own convenience. Links to the other online 
surveys will be provided when required over 
the course of the academic year.   The fee for 
the suite is £1,850 + VAT
If you find that the surveys do not meet your 
needs, you can cancel the service within 10 
working days.  If you decide not proceed, 
we will discuss your requirements with you 
to determine if there is another research 
solution that we can provide. Cancellation 
at this stage would be subject to an 
administration fee of £100. 
Q. Are the surveys only available as a 
suite?
You can commission each survey as a 
standalone research project. The fee for a 
single survey is £950.

All fees are quoted exclusive of VAT



Contact:  
Louise Peddie 
Head of Research
 

+ 44 (0)1858 383172
surveys@rsacademics.com

Get in touch to find out more 


